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Amid a series of corporate scandals ranging from defect cover-ups by Mitsubishi Motors 
Corp., to a fatal accident caused by a safety lapse at a Kansai Electric Power Co., nuclear 
power plant, to a falsified financial statements by Seibu Railway Co., research firms 
headed by women are playing an active role in calling on companies to improve their 
corporate value from the viewpoint of corporate social responsibility, or CSR. 
Bringing to their jobs a female sensibility toward the importance of safety and security in 
everyday existence – a sensibility often more finely honed than that of men – these 
women and their companies keep watch over the Japanese industrial world though CSR 
surveys and consulting services. 
"Once I go home, I am also a mother," said One Akiyama, 45, president of Integrex Inc. 
“My aspiration to create a safer society and life for my child encourages me in my work." 
The Tokyo-based research company specializes in using questionnaire surveys to 
measure how Japan's 3,600 listed companies approach social responsibility. Financial 
institutions use the results in creating their SRI (social responsible investment) funds, 
which purchase shares of socially responsible companies. 
Akiyama established the company in June 2001 after coming to feel, from the position of a 
homemaker, that companies were not making the most trust-winning efforts when it came 
to contributing to society. 
The survey is meant to assess the CSR initiatives of each company – including their 
business philosophy, legal compliance and transparency of management – and rate the 
firm on scale of 1-100. Integrex then sends the data to securities firms. 
The company has been cooperating with Daiwa Asset Management Co. and the Mitsui 
Trust Financial Group since last year. They use the survey, which has so far covered 
about 900 firms, to screen for suitable companies to place in their SRI-based fund 
portfolios. 
"The number of corporate scandals exposed has been increasing over the past few 
years," Akiyama said. “By adding new questions to our survey, such as what specific 



 

measures companies have adopted to improve their social behavior, we aim to increase 
the number of companies that truly embrace CSR." 
Another SRI-related research company is Good Bankers Co., which specializes in global 
environment issues.  
Mizue Tsukushi, 55, president of the Tokyo-based investment consulting firm, said she 
became aware of SRI in the mid-1990s while working as a marketing officer at UBS Trust 
& Banking Co., in Tokyo. She founded her own SRI advisory firm in 1998. 
While providing information about SRI investment to Nikko Asset Management Co., and 
Mitsubishi Trust & Banking Corp., the company also supplies the results of surveys 
conducted on Japanese firms to a British SRI research firm. 
"We baby-boomers are responsible for today's society," Tsukushi said. “To create a better 
society for our children, it is imperative to enhance the capacity of companies to fulfill their 
social responsibilities." 
Another key player in the CSR research market is Mizue Unno, 44, who launched 
So-Tech Consulting Inc. in 1996, in hopes of establishing the concept of CSR in Japan, 
following in the footsteps of the West. 
Unno also acts as a technical adviser to the CSR promotion forum, organized by the 
Japan Management Association. At its monthly forum, she explains to corporate directors 
in charge of CSR with enthusiasm the importance of CSR as a means of improving a 
firm's corporate value. 
The firm advises companies on technical management skills based on CSR and has been 
involved in the management of several Japanese companies, mostly major 
manufacturers. 
"CSR initiatives by Japanese companies are limited to internal operations such as the 
establishment of a CSR division," Unno said. “They should also make efforts to apply 
such initiatives to other areas, such as dealings with outside firms and observance of 
labor conditions at domestic and overseas factories." 
While releasing reports based on Unno's CSR know-how and experiences, the company 
also runs a Web site called CSR Club where corporate directors in charge of CSR can 
exchange opinions and discuss problems. 


